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As alluded to in the title, this article discusses almost everything I would need to

know about marketing in simple terms. According to the report, marketing is

implementing forms of content to “drive profitable customer action”. The author perfectly

maps out how marketers go from start to finish. I will paraphrase. First, the idea is born

(a.k.a, the product or service). Then, they research to find whether or not there is a

market and if it is saturated or weak in competition. Next, they release the product or

service. Now, the need to promote it.

Using a combination of past and updated market research, they find the best places to

meet the consumer through inbound and outbound marketing, amongst other forms.

They choose the best ways to convey the right message. They see the user’s journey



and plan the best course of action. Lastly, they quantitively measure the effectiveness of

their marketing campaign to find better ways to improve it.

The author then describes the 4 Ps of Marketing;

→ Product; collections, product lines, variations, packaging, presentation,

warranties, returns, etc.

→ Price; market analysis and competitive research, market rate per unit,

discounts, discount intervals, installment options, etc.

→ Promotion; channels of advertisement, online advertising, offline advertising,

brand voice, and message to convey

→ Place; channels of distribution, offline, online, location, etc.

Then, the author talks about “The 10 Key Areas of Modern Marketing,” which are;

- Content Marketing; inform markets, gain your audience, reputation, brand

voice, and drive sales

→ primarily blogging and website, but can include digital and paper

- Email Marketing; 3,800-4,200% ROI consistently, very beneficial with little

investment and significant profit returns



- Social Media Marketing; effective in developing a community and reaching

new audiences

- Online Video Marketing; Youtube is the world’s second-largest search

engine, Wistia, and Vimeo *could include social media*

- Advertising and PPC; pay to be the first option to pop up on Google

Search, sell directly to audiences, and is a fantastic way to quantify consumer

interaction and lead conversion rate

- SEO; extremely effective, better than all the rest, drives the most traffic

- Public Relations or PR; essential for establishing relations and brand–is

not as common now; thus, its importance

- Influencer Marketing; establish audiences not discovered by previous

campaigns, people are more likely to trust a singular person than a company,

ethos, reach new markets and strengthen consumer loyalty.

A large part, if not the entire point of marketing, is understanding your customers

and audiences. The author explains the marketing funnel simply as the journey of an

unknowing lead to a paying customer.

After this planning and knowledge, the author stresses execution as the most

crucial part. One can develop as many marketing strategies as desired, but if they are

unsuccessful in implementing them, then it does not matter.






























